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What Do You See?

This is an example of Visual Rivalry. The brain 
ñflipsò between the two alternatives and the 
activity can be seen on MRIs even though 

the stimulus has not changed.



Ambient Insight 2009

The Necker Cube

ñThus, without any physical stimulus changes, salient 
perceptual flips briefly engage widely separated 

specialized cortical areas, but are also associated 
with intermittent activity breakdown in structures 
putatively maintaining perceptual stability.ò          

(A. Kleinschmidt , 1998)
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Ambient Insightôs 
Research Taxonomy
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Ambient Insightôs Learning Technology 
Research Taxonomy
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