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Agenda

Å Introduction and Audience Poll

Å Ambient Insightôs Mobile Technology Taxonomy

Å Mobile Learning Key Findings

Å What is Location -based Learning?

Å Whoôs Buying? 

Å Innovative Products from a Wide Range of Suppliers



Ambient Insight 2009

Introductions: Audience Poll

What sector do you work in?
A. Academic
B. Healthcare
C. Business and Corporate
D. Government

What is your primary job role?
A. Instructional Designer
B. Graphic Designer or Technical Developer
C. Teacher, Trainer, or Training Manager
D. Supplier, Vendor, or Consultant

Where are you located?
A. North America
B. Europe
C. Latin America
D. Asia/Australia
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Ambient Insightôs 
Research Taxonomy
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Ambient Insightôs Learning Technology 
Research Taxonomy

Eight Buyer Segments
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