
Ambient Insight 2009

Innovating out of the Recession: 
The State of the US Learning Technology Industry

March 18, 2009

Tyson Greer, Chief Executive Officer

Sam S. Adkins, Chief Research Officer

Ambient Insight

www.ambientinsight.com

Ambient Insightôs "Learning Technology Innovation" 
Webinar Series 

Hosted by Elluminate

http://www.ambientinsight.com/


Ambient Insight 2009

Agenda

ÅAmbient Insightôs Learning Technology Taxonomy

Å Audience Poll

Å 2008 US Learning Technology Industry Overview

Å Demand -side Analysis: Who are the Buyers?

Å Supply -side Analysis: What are they Buying?

ÅQ&A
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Ambient Insightôs Learning Technology 
Research Taxonomy

Eight Buyer Segments
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http://www.ambientinsight.com/Default.aspx

Download Detailed Research Taxonomy at:

http://www.ambientinsight.com/Resources/Documents/AmbientInsight_Learning_Technology_Taxonomy.pdf
http://www.ambientinsight.com/Default.aspx
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Partial List of Ambient Insightôs Clients

Å Adobe

Å Amazon

Å Apple

Å Dell

Å Disney

Å Element K

Å Elluminate

Å Gartner

Å Global Knowledge

Å Hasbro

Å IBM

Å Korean Trade Agency

Å Masie Center

Å Microsoft

Å NIIT

Å SkillSoft

Å Thomson Learning

Å US eGov eLearning Board

Ambient Insight is an integrity -based market research firm that uses 
predictive analytics to identify revenue opportunities for suppliers.
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2008 US Learning Technology 
Industry Overview


