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A Overview of the US Mobile Learning Market

A Academic and Corporate Deviembedded Testing

A Academic and Consumer Exam Preparation

A Professional Licensure and Certification Exam Preparati
A Exam, Quiz, and Assessment Tools and Platforms

A Healthcare Continuing Medical Education (CME)
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Introductions: Who We Are and What We Do

Ambient Insight is an integrity - based market research firm that uses
predictive analytics to identify revenue opportunities for commercial
suppliers, private investment firms, and government trade agencies.

A Ambient Insight is a market forecast firm founded in 2004 specializing in
International learning technology product research. We provide:

A Syndicated market and product forecast reports
A Merger and acquisition (M&A) analysis
A Competitive intelligence
A Clients include: Adobe, Amazon, Apple, Dell, Disney, Global Knowledge,
Hasbro, IBM, Macmillan, Microsoft, NIIT, Proctor & Gamble, and SkillSoft
A Ambient Insight analyzes the competitive landscape and supply chain:
A We are agnostic about claims or criticisms regarding product effectiveness
A We do not evaluate, compare, or rank products
A We do not endorse companies or products
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Eight:Buyer Segments |-

Higher Corporations Federal State and Associations,
Consumer PreK-12 Edu?:ation and G S " Local NGOs, and Healthcare
‘ ‘ Businesses ‘ ‘ overnmen ‘ Government Non-Profits
Buy Eight Types of Pedagogically ' /-defined Learning Products
Self-paced Digital Video, Test Prep & | | Collaboration- Social Simulation & Ganlhiti :
X ) ghitive Mobile
eLearning Text, & Audio Exam base_d Learning Game—b_ased Learning Learning
Courseware Reference Products Learning Learning

From Foun Types- of Suppliers

Custom Content Software as a Tools and Installed
Services Service (SaaS) Technology

Packaged Content
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Ambient Insight defines Mobile Learning as knowledge transfer events,
tools, applications, and content built using Mobile Information
Architecture and accessed on handheld computing devices.

Mobile Learning Products Mobile Learning Products Specific
to Healthcare
A Handheld decision support and A Handheld medical emergency and
performance support clinical decision support
A Content development tools A Content development tools
AInstalled platforms A Installed platforms
A Technology services A Technology services
A Content services A Content services
A Location-based Learning Services A Point-of-care Location-based Learning
A Device-embedded Learning A Medical Device-embedded Learning
A Packaged content A Reference, CME, and exam prep

Ambient Insight identifies three native types of Mobile Learning:
Handheld Decision Support, Location-based Learning Services,

6@ and Device-embedded Learning. A‘l’P
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